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The brand is a system used by advertisers to publicize a product to customers by partnering with a
brand name. Some forms of advertising are used to introduce the brand to consumers and then
additional advertising is to continue and expand the brand recognition. Studies show that the brand
has a beneficial effect on the success of a company experiences.

Branding including choosing a name brand, create an advertising plan and then implementation of
that plan. A name can be remembered, is simply the best choice. Short, sharp name works best.
Interestingly, the non-English names can generate the strongest association of the brand and the
consumer connection. For example, consider the brand name of Google, Expedia, and Flickr.

Branding Basics: Three Important Branding Concepts

1. The Brand Promise is a promise you make to prospects and customers. Answer the questions in
the minds of all: "If | engage in a relationship with you, your product or your company, what can |
expect?" The answer to this question must meet the major problem to solve or a compelling need to
meet - in other words, the main benefits of your product or service. Companies with the clearest
brand promises have the strongest brand. And the simplest idea is usually the most powerful.

2. The Brand Attributes include all the unique ways you deliver your brand promise. These comprise
the feature set that describes the customer experience with your company. Common features may
include your unique versions of quality, innovation customer service, and flexibility.

3. The Brand Personality describes the human characteristics people experience when they
encounter your brand. This is by far the strongest influence on the emotional connection people feel
toward your brand. Typically, the personality of the brand of a company matches the customer self-
perception of their own personality or a personality they aspire. Among the common brand
personalities ruggedness, sophistication, excitement, competence or sincerity.

The main purpose of the brand to drive sales. Not all companies do it right the first time. Test your
strategy to see if your target audience sees your brand to see them. If they do, maybe you're not
reaching your marketing, or you may have personal experience with the opposite product / service
brand message. If they understand your brand, the message is strong enough to get to buy from
you? If not, know what will.

Internet advertising (pay-per-click) is a cheap and easy to support its brand online. It is very specific
and local (if you like it). Many people would argue that "good” can dominate the storage site. It's not
exactly true. Sure you can get the best results in the pages of Google sponsored (and it makes you
earn points on Google), but spending a fortune and unnecessary. According to the 1Q of the content
of the website, only 3% of users are using search engines sponsored results because they feel the
results are not specifically tailored to their needs. But pay per click advertising is important. If you
limit your pay per click and $ 15 - $ 25 per day, you can see the best results among Yahoo, MSN
and Google, and you create those back links (even temporarily) of other sites that host Google ads.

Social media is a powerful tool for the brand. How many storage facilities cannot understand when
using social media like Face book and Twitter is that not everyone wants to hear about your special
self storage units 10x10. It is okay to talk about their specialties or the availability of free storage
units from time to time, but most use the media to discuss topics of personal interest. Tell people on
your list of fans or follow-up about upcoming events attending. Social media is institutional it takes
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time to build a popular following. Keep it, especially since it is free.
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